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JOB DESCRIPTION

	POST:

	Digital Experience
Manager     
                                  
	

	REF:

	JE00455 / 138	

	

	DEPARTMENT:

	Marketing, Student Recruitment and Admissions

	

	GRADE:

	6
	

	REPORTING TO:

	Head of Marketing and Digital Experience

	

	SUPERVISORY RESPONSIBILITY: 

	Content Designer x2, Systems Developer, UI/UX Designer
	



JOB PURPOSE:

As Digital Experience Manager, you will manage the technical development, design and content strategy of the University’s website and associated digital platforms to support the University’s strategic objectives, especially relating to student recruitment.

Leading the Digital Experience Team you will be responsible for ensuring the co-ordination of an agile multifunctional team of specialists to keep web services and systems stable, secure and up to date, deliver an excellent user experience (UX), meet accessibility standards and support student recruitment marketing and the objectives of the wider University.

You will ensure that the University website is organised in a manner that provides effective user interface (UI) and UX and that content and structure lend themselves to Search Engine Optimisation (SEO) and Generative Engine Optimisation (GEO) in order to ensure organic traffic reaches optimum levels. At the same time, you will work with others within the wider Marketing Department  to ensure that the website provides maximum support for various marketing campaigns and activity throughout the year.

You will work extensively with colleagues across the University to support the creation of engaging, interesting and accessible content. You will also build excellent working relationships with internal and external stakeholders to support the ongoing development of our website and digital platforms through a continuous programme of agile improvement.

DUTIES AND RESPONSIBILITIES:

1. Provide effective line management for the Digital Experience Team, including the setting of objectives and priorities for individuals, monitoring performance , ensure appropriate staff development and building an agile approach to project management.

2. Manage and oversee the external website, including management of the University’s Content Management System (CMS) provided by Terminal Four, and ensuring that the website remains stable, secure and accessible. Act as the product owner for the University website and associated digital platforms.
3. Lead the governance and prioritization of digital experience developments, ensuring work is aligned to University strategy, user needs, available resources and measurable outcomes.
4. Create and lead on an overall plan for developing the University website, taking into account changing technologies and functionality, user requirements and preferences, working with the specialists within the team to continue to develop sector leading UX and UI.
5. Work with the Systems Developer to ensure that in their role they effectively develop and deploy HTML, CSS, JavaScript and other code where required, to the University’s website with all code being fully tested across all supported browsers and devices.
6. Develop a reporting framework and set key performance indicators (KPIs) for the website in order to monitor performance, usage and behavior of users and respond to data in a proactive way. Deploy and monitor key analytics tools in order to gain full and reliable data sets. Using strong analytical and data skills to report on KPIs on a regular basis and ad hoc as required.
7. Lead a programme focusing on conversion rate optimisation and iterative improvements to increase enquiry generation, events registrations and applications from prospective students.
8. Lead User Experience work across all platforms, focusing in on how both existing and planned user journeys are optimised to meet KPIs and to optimise lead conversion and other calls to action.
9. Take a role in shaping the digital experience on a number of different platforms including site search, digital campus signage, interactive maps, staff intranet and the student app.
10. Work with the Head of Marketing and Digital Experience, others within the Marketing Department and marketing agency to ensure that website supports various marketing campaigns and activity throughout the year. Ensure that appropriate tags and reporting systems are added to the website in order to support effective monitoring of campaigns.
11. Work with the Head of Marketing and the wider team on content planning for the Digital Experience Team, ensuring that relevant sections of the website are clear, a good fit with brand guidelines and defined user journeys.
12. Take the lead on SEO and GEO whilst working with the Content Designers in the Digital Experience Team and other colleagues in the Marketing Department to ensure that the University appears prominently and in a desirable way in external searches and in turn drives traffic to the website. 

13. Ensure that the University’s digital assets are legally compliant in all areas. Take the lead on assessing our digital assets against compliance standards, carrying out regular audits and ensuring that follow ups are fully carried out by leading on the accessibility improvements plan.

14. Ensure appropriate consent management processes are in place across digital platforms , working with relevant colleagues across the University to maintain compliance with data protection, privacy and cookie legislation.

15. Liaise with stakeholders across the University to ensure effective integration of the website with other online systems and platforms, including the Customer Relationship Management (CRM) system and student records systems.

16. Manage budgets as agreed with the Head of Marketing and Digital Experience for specific areas of work, ensuring that expenditure is in line with budget and is both cost-effective and provides vale for money.

17. Networking and representing and advocating for the team at relevant meetings and committee, internally and externally to keep up to date with developments, trends, tools and best practice, including potential AI tools that can be time saving or introduce further insights.

Plus
· Any other duties as may reasonably be required.
· Ensure that the highest standards of professional performance are maintained.
· Ensure compliance with relevant legislation and statutory codes of practice, as advised.
· Participate in the arrangements for performance review.
· Ensure that professional skills are regularly updated through participation in training and development activities.
· Ensure all University policies are implemented within the remit of this post.

HEALTH & SAFETY

Under the Health & Safety at Work Act 1974, whilst at work, members of staff must take reasonable care for their own health and safety and that of any other person who may be affected by their acts or omissions. 

EQUALITY, DIVERSITY AND INCLUSION

The University is committed to providing an inclusive working and learning environment that is fair, respectful and accessible to all.  In carrying out the duties of this role, the postholder is expected to:

· contribute to a working environment in which individuals are treated with dignity and respect;
· carry out responsibilities in accordance with the University’s obligations under the Equality Act 2010, including the Public Sector Equality Duty;
· support equality of opportunity through professional and lawful conduct relevant to the requirements of the role;
· uphold the University’s commitment to freedom of speech and academic freedom within the law.

HIGHER EDUCATION (FREEDOM OF SPEECH) ACT 2023

The University is committed to securing freedom of speech and academic freedom within the law as outlined in the Freedom of speech code of practice. We actively promote the open exchange of ideas, especially on contentious matters, recognising that free speech is strengthened, not weakened, by vigorous discussion of opposing perspectives in a civil, respectful, and peaceful manner. All members of the university community should feel empowered to consider and discuss contentious issues, assured that they will be treated with dignity and respect



This is not a comprehensive definition of the post. Postholders are expected to undertake any work that comes with the remit of the post’s main objective. This job description will be kept under review and may be changed at any time subject to consultation with the postholder.





PERSON SPECIFICATION		

POST TITLE:				Digital Experience Manager
SCHOOL / DEPARTMENT:		Marketing and Digital Experience

The Person Specification focuses on the knowledge, skills, experience and qualifications required to undertake the role effectively. 
Education & Training 

	[bookmark: _Hlk81319737]The postholder should be able to demonstrate:
	Requirement is:
	Assessed by:

	Education to degree level or equivalent demonstrable experience
	Essential 
	Application 


Knowledge & Experience 

	The postholder should be able to demonstrate:
	Requirement is:
	Assessed by:

	Experience of team leadership and development, preferably within a multidisciplinary team. Experience of workload distribution.
	Essential
	Application/Interview

	[bookmark: _Hlk81321202]Experience of working within Higher Education or another large complex organisation. 
	Desirable
	Application/Interview

	Experience of the management of large and complex websites including evidence of prior successful project management
	Essential
	Application/Interview/Test and Presentation 

	Understanding of HTML, CSS and JavaScript
	Essential
	Application/Interview/Test and Presentation 

	Understanding of user journeys and planning user journeys, highlighting key conversion points and calls to action
	Essential
	Application/Interview

	Experience of overseeing content planning, utilising new technologies and website mapping
	Desirable
	Application/Interview

	Experience of utilising web analytics and reporting tools to drive content and information architecture and establishing monitoring against KPI performance
	Essential
	Application/Interview/Test and Presentation 

	Understanding of CMS and design for digital layout, composition and wireframes
	Essential
	Application/Interview

	Experience of developing and implementing SEO and GEO strategies using data and performance insights.
	Desirable
	Application/Interview

	Knowledge of website privacy, cookie consent and data protection requirements
	Desirable
	Application/Interview

	Knowledge of website accessibility standards
	Essential
	Application/Interview/Test and Presentation 

	Understanding of digital marketing and broad marketing concepts
	Desirable
	Application/Interview

	Understanding of user testing and research to inform design and development decisions
	Desirable
	Application/Interview

	Experience of managing budgets and external suppliers
	Desirable
	Application/Interview


Skills & Attributes

	The postholder should be able to demonstrate:
	Requirement is:
	Assessed by:

	Strong management skills as well as communication and interpersonal skills, across a range of media
	Essential
	Application/Interview

	Ability to work with confidential and sensitive data
	Essential
	Application/Interview

	Ability to organise own workload and that of others and to deal with competing priorities and meet deadline
	Essential
	Application/Interview

	The ability to lead projects, establishing timelines, waystages and monitoring performance across projects
	Essential
	Application/Interview

	Strong analytical skills and the ability to work with an interpret complex data sets
	Essential
	Application/Interview

	Ability to contribute to a working environment that
enables participation from individuals with a range of
perspectives and backgrounds
	Essential
	Application/Interview



Leading YSJ Framework

Our Leading YSJ Framework outlines a set of expectations for everyone at York St John to create greater consistency and focus on how we can work together to achieve our Strategy. It also highlights the expectations of our leaders and managers in enabling high performance and creating a positive working environment and culture where everyone feels valued and can make a positive difference.

	Performance and Accountability
	We hold our people, and ourselves, accountable for delivering the University Strategy

	Leading the Organisation
	We help the organisation, and our teams, to navigate change, complexity and uncertainty

	Integrity, Trust
and Inclusion
	We demonstrate YSJ values and leadership behaviours in our professional approach

	Communication
and Collaboration
	We collaborate across our leadership community, supporting each other in achieving our University Strategy

	Support and
Wellbeing
	We show genuine care for our people and foster a positive culture of wellbeing



Special Features

Working occasional Saturdays to support Open Days, Decision Days and other events as appropriate.
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